INNOVATION CAPACITY

ARESEARCH INITIATIVE

How do we increase the innovation capacity of
women-owneo|, private|y held firms to s’crengthen

U.S. competitiveness in a g|oba| marketplace?




We are |ool<ing for afew great charter members. s that you'.p

Benefit Highhghts:

- Charter Membership on Innovation Capacity Aclvisory Board
+ Invitation to Results Preview Event and Webinar
. Comp|ementary copy of White Paper:
Innovation Capacity Benchmark - A First Look
« Recognition in the Innovation Capacity Research Report

SOMETIMES LOOKING STRAIGHT AHEAD -
EVENWITHTHE MOST DEDICATED ATTENTION
AND SEASONED EXPERIENCE - JUST MISSES
BOTH THE BIG PICTURE AND THE NEW IDEAS,

BECAUSE THEY OFTEN COME AT YOU

FROM LEFT FIELD.

Nicholas Negroponte
Founding Director of MIT Media Lab




GLOBAL PERSPECTIVE

In an increasing|y g|o|oa| economy, many countries understand that innovation is
fundamental to their economic we”—l)eing and are mal(ing signif‘ican’c investments in
innovation-centric infrastructure. Countries as diverse as Singapore, Fin'ancl, Brazi|,
India and China are {requent|y cited for their focus on Fue'ing innovation. While the
United States has a history of preeminence in g|oloa| competitiveness, several recent
studies indicate that the United States is |osing its eo|ge. A February 2009 study
on Global Innovation and Competitiveness by the Information Tec|’1no|ogy and
Innovation Foundation (|T| I:) found that all 39 countries and regions studied are
mal(ing faster progress in cleve|oping innovation-based economies when compared

with the United States.

RESEARCH BACKGROUND

Innovation Capacity: A Research Initiative is based on the premise that the
traditional business that has been in operation for 5+ years does not typically have
a repeatable process for innovation to sustain their growth and contribution to the
economy and job creation. These firms are frequently privately held and growing
organica”y, rather than t|'1roug|'1 venture capital Funcling. This initiative will examine

the characteristics of women-owned firms in |everaging innovation for growth.

STUDY OBJECTIVES

- Establish a benchmark measure of innovation
capacity for women-owned firms.
+Identify the barriers to integration of innovation

practices within a firm's operational model

- ldentify the practices that enable firms to sustain
a repeatable process of innovation

- Determine the correlation between a company’s
Innovation Quotient™ and its propensity for growth

- Identify the tools and resources needed to increase

innovation capacity



INNOVATION CAPACITY..
TS ABOUT WAY MORE
THAN THE LIGHTBULDB.

LT SABOUT MASTERING
THE FIVE KEY INNOVATION
COMPETENCIES TO DELIVER
A REPEATABLE PROCESS
FOR INNOVATION.



